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RETAIL AND MEDICAL SPACE AVAILABLE

515 WEST AVENUE

THE WAYPOINTE

NORWALK [ CONNECTICUT
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SPACE DETAILS
WAYPOINTE
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: : ' e | ~wwee' Sedona Taphouse, Salons by JC, Chase Bank, F45,
Allora Coffee, Colony Grill, Dental Practice, Haruki,
Barcelona Wine Bar, Elm Street Diner, Zen Macha,
Natural Juices, Lechon, Elm Street Diner, Tierra
Market, Naan Wise, Coming Soon: Shiro Dessert
Bar, Chinco Cocina

IN THE NEIGHBORHOOD

The Berkley, Quincy Lofts, The SONO Collection,
The Pinnacle, Stepping Stones Museum for
Children, Norwalk Hospital and Medical Offices,
The Tea House Lofts, The Piper - Opening Fall 2024
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MARKET AERIAL

From Placer.ai

Daily Visits
Jan 1-Dec 31, 2023

Visitor Journey
Jan 1 - Dec 31, 2023

Daily Visits Visitor Journey
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It’s where you belong.
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Norwalk Hospital Medical Offices: 204 unit
approved mixed use development (RMS)
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Tea House Lofts at Waypointe:
464 Residential Units

-

3
—

' ; Quincy Lofts at Waypointe: 68 Residential
2 5 | .l .

_ . g Stepping Stones B
S SR VAR Viuseum for Children |i8
The PIPER at Waypointe: 393 Residential Units it

0 )

e 2

E \|‘?D
o “9('@09 il

"]

The Maritime: 197 ReS|dent|aI Units
: e A \\\\\\‘\2' = o

LR NPT | oft 5/Mar|t|me Garage 10 Re3|dent|al Units, 3 Retail Unlts

e

FXNNIL

“‘f‘\l\& The Norwalk Mar|t|me Aquarlum
J WD = .
W O al

\\‘; " The Lock BU|Id|ng Office Space .




LOW-LEVEL AERIAL
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' Tea House Lofts at Wavpointe: |
464 Residential Units
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1 68 Residential Units

Steppig Stones
Museum for hﬂdren

The Piper at Waypointe:
393 units - Completion late 2024

Berkeley at Waypointe:
393 Residential Units
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. SN ‘ \ 717,000 SF of upscale shopping
featuring Connecticut’s only
Nordstrom and Bloomingdale’s
as anchor stores
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SITE PLAN

GROUND FLOOR RETAIL TENANTS

B AVAILABLE 2,026+ SF
B1 AVAILABLE Medical Space 2,250+ SF i
E  Haruki 1,723+ SF
F (Proposed) SHIRO Dessert Bar 1,600+ SF 4
G (Proposed) Chinco Cocina 1,600+ SF g E———— _‘%,-_ T TE
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Number of Tenants 14 The Piper: 393 units —
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ABOUT NORWALK

Norwalk is a thriving city on the move and a vibrant coastal community rich in history. Defined
by our diverse districts that house charming residential neighborhoods, beautiful beachfronts
and flourishing businesses, Norwalk shines as a popular destination to visit, dine, shop, live,

work and play.

THINGS TODO ™

Norwalk Pedestrian & Bikeway Transportation Plan
Tier 1 Corridor Improvements

CO-ED
Adult Indoor
VOLLEYBALL

! Mu}lcers‘

Guild

Legend

O  Corridor Number
—— Sidewalk/Footpath on
two sides of street

1/4 Mile Radius of School &
Transit Center

WAYPOINTE ripcony.com



AREA DEMOGRAPHICS

Drive time of 15 minutes

196,897 @ ﬂ

Population
Median Age Average Household Size
$145,000 e —
O,
Median Household Income 550 /0 21 51549
B.A. Degree or Higher Daytime Population
Annual Budget Total Household Avg.  Index (US=100)
Annual Budget $9,884,256,351 $133,764 174
) |
Apparel Expenditure Total Household Avg.  Index (US=100)
Apparel and Services $276,527,251 $3,742 174
Men's Apparel $56,115,465 $759 181
Women's Apparel $97,977,703 $1,326 176
Boy's Apparel $11,901,072 $161 171
Girl's Apparel $15,620,164 $211 161
Infant Apparel $10,816,677 $146 157
Footwear $60,763,245 $822 172
PN
E‘ Retail Sales Sales Potential Factor
Total Retail Sales (including F&B) $5,850,513,389 $4,948,007,938 -8.4
Health & Personal Care Stores $310,290,324 $280,977,119 -5.0
Clothing & Accessory Stores $386,896,044 $356,919,231 -4.0
Restaurants & Other Eating Places $432,650,781 $470,029,726 4.1
Food & Beverage Stores $849,227,894 $835,593,028 -0.8

WAYPOINTE | NORWALK, CT ripcony.com



CONTACT EXCLUSIVE AGENT

NINA BECKER
nbecker@ripcony.com
917.553.1117

2 Greenwich Office Park
3rd Floor

Greenwich, CT 06831
REAL ESTATE 203.302.1701

Please visit us at ripcony.com for more information

This information has been secured from sources we believe to be reliable, but we make no representations as to the accuracy of the
information. References to square footage are approximate. Buyer must verify the information and bears all risk for any inaccuracies.



